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Personalised Occasion
Greetings

"
;

Santosh

Personalised occasion greetings —tailored with the recipient’s name,

language, and context.
Making each greeting feel personal and heartfelt,
while saving time and effort for brands

or individuals.



https://youtu.be/3rzzIaZbmz8
https://youtu.be/VMQRqQ2p4Bk?si=pyTYoi74NDz-911w
https://youtube.com/shorts/Y5IrPLCeR9w?feature=share

Create
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Give your audience a way to
celebrate life’s special moments
with your brand.

These personalized experiences
spark joy, deepen emotional
connection, and drive
organic sharing at scale.

Valentine’s day video song Birthday song

Via QR code on valentine’s day package Via QR code on Birthday package

50K+ 2.3M+ 500K+ 25M+ 1M+

Videos Impressions songs Organic Impressions User Reach


http://www.youtube.com/watch?v=pVhenkNOgZU
https://youtu.be/a2Lzd0Jgnjg
http://www.youtube.com/watch?v=uvzX71ff2pg
https://youtube.com/shorts/k2VM8Ou8mJ8
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Friendship day roast Baby’s Lullaby
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Via Instagram Ads to DMs

Create

personalised

hes for your
2ed one



https://www.youtube.com/shorts/f0i44fOjJ2U
https://www.youtube.com/shorts/GuUuQ_wkFaI?feature=share

Dynamic YouTube Ads

@Location Personalize YQuTube p}“e—roll ads for e.ach user interest,
targeting, location or personalized offer.
These context aware videos see high reach, awareness
and CTRs, boosting sales

Geo-Targeted
Context aware ads
restaurant endorsement

Instant adaption to targeting

100M+ 10M+ 2.5X

Campaign Campaign Awareness
Impressions views Uplift

Type your script here:

e

It's 10 o’ clock ! Time to 'scroll through memes
..and chill with sprite.


https://www.youtube.com/watch?v=qUGYq9r1Vq8
https://youtu.be/liXaYwxsjrQ
https://youtu.be/IUQkoFGjO0Y

Won a silver medal at EMVIES 2024 in
Use of Al for Best Media Innovation
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STORE NAME CUSTOMISATION:

BRAND NAME CUSTOMISATION: and videos

i lized with
tore/
etails

‘OFFER CUSTOMISATION:

27% 10%

Reduction in Increase in monthly active Increase in sales

dormancy users of Shikhar app and home deliveries


https://youtu.be/6oom2qaTksk

Brand videos, Personalized with Local Store & Sale

@shop address

@shop name

Brand or celebrity videos are
personalized with nearest store
and sales rep details.
Shared by retailers or sales rep
directly to consumer —
increasing brand reach,
retailer connect and boosting
sales

PH: 9926016167

Sales Rep Local store/ distributor

10K+ 83% 47% 6.5K 28%

Videos generated Increase in Increase in sales rep Videos generated CTRs
inquiry calls Target attainment



https://youtu.be/Ei5UDya-Qrk
https://youtu.be/yFAMSHuxhoU?feature=shared

Hyper personalized
images

Increase customer engagement and retention
with dynamic Visuals, customized by user
details, language, product details

Seamless integration with WhatsApp chat

enables timely & localized engagement

0 \Y 40% 10%

Dynamic Increase in Increase in
Images delivered CTRs conversions

*Standard T&C Apply.  PBIB/Primt&DMMotor InsurancelAd No.274(Marathi)

M6BRSIOS 0B

FR faar Mfagsst =
MmO m) Gatogimil

qoTT &7 371101 85% *
9dd god &
) sk > —e >
[Z]/ XX XX XXXX - | CEAGE -
FrAaTaT aE N " 1 XX XX XXXX

®IRDAo WD 85%* QH®
19l 96} DBajIUB al}DBYS:.

9SM BILInNEEME|S}o

= eslmies-amd mmid
E]/ XX XX XXXX

@IRINREMOSIM @il

*Standard TAC Apply. PBIB/Priot&DMMotor InsuranceiAd No 274(Malayalam)
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Face
to engage

VIEWETS

This boosts user engagement, collect
user data and drive organic sharing

Gamify campaigns by allowing users
& brand recall

User Delight
swapping

to see themselves in the brand ad
using face swapping & Lip sync.


https://youtu.be/3mGG1S6sWIA
https://www.youtube.com/watch?v=4-LgFxmsMA8

Multi-lingual campaigns expanding local ¥é

Lip syncing video..

Celebrity video

Imagine your brand
ambassador or celebrity
speaking flawlessly in 22

Indian languages — in their
own Voice.
No dubbing artists, no delays.
Full emotional resonance,
hyper-local reach.

All 22 Expand

Top International Indian regional reach &
languages languages engagement

Jriginal -
Abdul

End-to-end multi-lingual Video

generation — Vivo CEO



https://youtu.be/snA2Xmb4Pok
https://youtu.be/xGorzR1nMdk?feature=shared

Interactive A

Conversational Al is technology that enables machines to have
with perfect lip-sync in videos and instant, context-aware respc
conversations at scale.

Use cases
* Event/ Mall Concierge
* Engaging Celebrity avatars
 Personal Stylist
 Personal Skincare advisor
* Personal sales
Representative
* Education advisory
A1 Nutritionist
» Ai Mixologist

Sample demo


https://www.youtube.com/watch?v=OhiLWl6cr54

Hyper-Customized videos throughout custome

Bring personalization into every step of the purchase journey.
From discovery to repeat purchase, tailored videos guide, nudge, and delight customers — boosting conversions,
increasing basket size, and strengthening loyalty.
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Myntra

FashionGPT O\)

DOMINO’S
HAS A

EXCHANGE MODEL: IPHONE 13

AGE OF DEVICE 2 YEARS F 0 R YU U

Personal Style tips Abandoned cart Alert Upgrade/ Cross-sell Loyalty Montage

Personalized for user’s Personalized with festive Personalized by
profile, offers and discounts. discount & user name purchase history

Based on customer personality, Personalized by cart,
and exclusive deals product and user profile


https://youtube.com/shorts/oPuplJ8HXsU?feature=share
https://youtube.com/shorts/qUi79pHWOhA
https://youtube.com/shorts/N0DR6Pfyylg?feature=share
https://youtube.com/shorts/QU15s4gl63k?feature=shared
https://youtube.com/shorts/7xC41-PY4nM?feature=share
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4X 86%

engagement Image generation
Success rate


https://youtu.be/iDp-b8eXGYs?feature=shared
https://youtu.be/iDp-b8eXGYs?feature=shared
https://youtu.be/iDp-b8eXGYs?feature=shared

Al-generated
Videos/images

Studio quality Al creatives at a fraction of the cost and time.
We take your brief and brand guidelines to craft on-brand,

scalable creatives - faster, cheaper, and more impactful & ”
inspirational than traditional production.
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BECAUSE,
MEN WILL BE MEN



https://youtu.be/OPeZoQdOodo
https://youtu.be/1IqoI0sXHlA
https://youtu.be/5maPJgF-9Kg

THANK YOU

LinkedIn: Lucror
Facebook: Lucror
Instagram: LucrorAi
Web: www.lucrorai.com
Email: legend @lucrorworld.com

. © 2025 Lucror. All rights reserved
This communication and document contains information which is privileged and confidential. It is exclusively for the intended recipient(s). If you are not the intended recipient(s), please: ( 1 ) notify the sender by email
> ﬂ%ﬁnd delete all copies from your system and ( 2 ) note that disclosure, distribution, copying or use of this communication or documents is strictly prohibited. Any erroneous disclosure, distribution or copying of this
communications or documents cannot be guaranteed to be secure or free from error or viruses
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